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A Fundraiser for the Northwest Sarcoma Foundation

DATE:

CAUSE:

FEATURES:

ROUTES:

ATTENDANCE:
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SaturdayAugust 7', 2010

Itis in tribute to Jackson, and the joy he found in cycling even while battling his illness, that
Jackson's Ride th@orge was founded in 200@his ride has raised hundreds of thousands of
dollars to bring awareness of theoNhwest Sarcoma Foundation and their efforts to support
sarcomaresearch, patient advocacy and education. In honor of Jackson's love of smbtty an
raisemoney in his name, funds from Jackson's Ride the Gorge will be donated torteist
Sarcom&roundation with the hope that their work will help children and families in their own
battlesagainst cancer.

W O1 & 2 ¥y Q& genshaRufly siipgofied bre bidy bicycle touthaf beautiful Columbia

Gorge. Participants choose their distance and experience exhilarating views of one of the
O2dzy NEQa Yz2ald YI 3y AAmeriSsyncludy deliciozsJodd, raumapR & O L
and sighage, support vehicles, medical and mechanical support, and a finish line celebration in
Hood River.

Threedifferent route options make sure that the event is perfect for everyo®ewr 100 mile, 50
mile and 25 mile optionsring riders through Hood River, along the Columbia Gorge and into
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Ridersand volunteers in 2D0will near 1000 peopleOur
riders are mostly PortlantMetro residentswith college
degrees, 264 years of age with household incomes
above $60,000.

cycling events.

1 A destination event for riders and donararticipants
came from 9 states and Canada

1 The 2009 event raised more th&75,500 for the
Northwest Sarcoma Foundatiera 30% increase in
total money raised from 2008

1 93% of 2009 riders said that they would participate in
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MARKETING OPPORTUNITIES

On August 7, 2010 hundredsof participants will take in the sights, scents and scenerthefColumbia Gorgeduring

WF 01 42y Q& wQ@nRhat ddlyKaBd fdd @védHr $nonths prior, we give you the opportunity to put your name,
image and product directly into the hands of hundreds ofus@nds of potential customers. Depending on your level of
sponsorship, your company may benefit from many of the following evelated promotions:

Event website logo, message and link
Event newsletter mention

Postevent survey inclusion

Company volunter opportunity

Finish Line Party exhibition and sampling

Title sponsorship of a proprietary miavent
Highprofile banner placement

Use of event logo in product promotion
Category exclusivity

Complimentary registrations

=A =4 =4 =4 =
= =4 -8 A A

PARTICIPANT DEMOGRAPHICS

52%o0f the riders were merd8% were women

The median age was 43, with 73% between 26 and 54 years old

75% were Portland residents or lived in the immediate suburbs

(including SW Washington)

1 88% of riders had annual household incomes of over $60,000, witlg
63% of participant households earning over $120,000 y

1 Inthe previous 12 monthgl0% of riders purchased recreational

equipment,30% purchased a vacatioh5% purchased hicycle

and 10% purchased a car
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SUPPORTING TNERTHWEST SARCOMA FOUNDATION

The Mrthwest Sarcoma Foundation is a negprofit organization committed to providing education and support to

patients and families who are living with this cancer. Additionally, we will create and actively participate in the direction
of a national alliance with othemscoma foundations and affiliated groups guiding a coalition among private and public
concerns furtheringasearch for a cure of sarcomas. As a 501(c)(3ymofit organization, we look to corporate

sponsors and partners for help in supporting this greagnt.
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PRESENTING SPONSOR $10,000

TheNorthwest Sarcoma Foundatios offering a Presenting Sponsorship
opportunity forWl 01 42y Q& wbEnjgyShe bighést I&vel diHisbility
throughoutthe event and be prominently recognized for suppogtthisride.

The Presenting Sponsor will be offered the highest level of exposure to
thousands of participants and hundreds of thousands of households throug
our grassroots marketing efforts in Portland and throughout the Pacific
Northwest. The compay name and logo will be featured with the event name
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MAJOR SPONSOR $5,000

The Major Sponsors will be offered the next highest level of visibility and

exposure to our pdicipants and targeted households. Exclusive product association is granted at this level. Major
Sponsors are invited to be the title sponsor of a proprietary vau@nt, such as a Start Line or Rest Stop. Sponsor hame
and logo will be featured with thmini-S @Sy 4 Yy I YS Ay YSRALF FWHROO2% yf ©a SWRAsR &
StopLINBaSYy (SR o6& {LRyaz2Npé al22NJ all2yaz2Nk ogAf finHo6da2 oS
Riverfor exhibition and sampling.

SUPPORTING SPORSO  $2,000

As a Supporting Sponsorw- O] a2y Qa whiRS GKS
company name will be strongly associated with our marketing
and promotional efforts. Sponsors at this level will receive
prominent exposure on all collateral, and throughout the event
website and event newsletters. Supporting Sponsors enjoy

finish line recognition through banners and PA Announcements,
as well as through exhibition and sampling opportunities.

FRIEND $1,000

Sponsors at the Friend level receive all the benefits of our
extensive grassroots marketing efforts. Sponsor names and
logos are splashed across collateral, the website and in event
newsletters. Sponsors at this level are invited to join us at the
Finish Line Partin Hood Rivefor an exhibition and product
samplirg opportunity that will allow you direct reach to
hundreds of riders, volunteers and supporting families.
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Presenting| Major Supporting Friend
Sponsor | Sponsor | Sponsor $1.000
$10,000 $5,000 $2,000 ’
"Jackso® Ride the GorgeJNIS & Sy (i ! Name
Highest levkof exposure on all event
. Yes
marketing
Event website front page logo and link Yes
Postevent survey inclusion Yes
Category exclusivity Yes Yes
Title to proprietary minievent Yes Yes
Logo on rider bib Yes Yes Yes
Complimentary registrations 20 10 5
Logo on {shirt Yes Yes Yes
Company volunteer opportunity Yes Yes Yes Yes
Event vyebsnte sponsor page Jumbo Large Large ves
-logo, link and text
Event newsletter mention Toplevel Yes Yes Yes
Ad /logo in ride guide Full back page  Full page Yes Yes
Onsite PA announcement Top-level Name & Name & Name only
Message Message
el Start and Start and L
Banners start and o L Finish line
S finish lines finish lines
finish lines
Finish Line exhibition and sampling Yes Yes Yes Yes

MELISSA HILL
Melissa@\WSarcomaorg
503.810.3713

NEAL ARMSTRONG
Neal@GoodSportPromotion.com
503.473.3547



SPONSORSHIP WOR

August 7, 2010 m

HEIGHTENED COMMUNICATION AND BOTTOM LINE IMPACT
1
1
1
1
1

COMMUNITY OUTREACH

)l
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Bicycling is the embodiment of the active Oregon lifestyle

Associate with all sectors of the cycling community

Sophisticated, educated, affluent, active and communitiynded audience

75% of paticipants report that sponsorships positively influenced their buying decisions
Consistent, ongoing grassroots messaging and presence

Support theNorthwest Sarcoma Foundatipa prominent local noiprofit organization
A great opportnity for your staff to volunteer in local communities
Events accessible to all levels of athletes
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Dedicated staff members support your company throughout the event to achieve your sponsorship goals
Maximum creative inorporation of sponsor name and marks in the fabric of all aspects of the event
Professional, friendly, and knowledgeable representation at all times

Photo-documentation of all logo placements and event exposure with a complete summary of marketing
impressons

Implementation of sales promotions that lead to activation

Aturnkey partnershigg SQft f  YI {!S AG KI LILISY

MELISSA HILL
Melissa@\WSarcomaorg
503.810.3713

NEAL ARMSTRONG
Neal@GoodSportPromotion.com
503.473.3547



